
 

 

 

 

 

 

 

 

 

Parish Survey Results 

 

 

Haslingfield Neighbourhood Plan 

 

 

Report of Parish Survey 

November 2023 



 

Contents 
 

1. Background ........................................................................................................ 3 

2. Methodology ....................................................................................................... 4 

3. Results ............................................................................................................... 6 

3.1 Demographics of respondents ..................................................................... 6 

3.2 Quantitative Material .................................................................................... 6 

3.2.1 What do you value about Haslingfield? .................................................. 7 

3.2.2 What is not so good about Haslingfield? ................................................ 8 

3.2.3 What would you like to see improved about Haslingfield? ..................... 9 

3.3 Qualitative Data ......................................................................................... 10 

3.3.1 What other things do you value about Haslingfield? ............................ 10 

3.3.2 What else do you think is not so good about Haslingfield? ................... 11 

3.3.3 What would you like to see improved about Haslingfield? ................... 12 

3.3.4 Some Great Ideas ............................................................................... 13 

4. Conclusions ...................................................................................................... 14 

4.1 Demographics ............................................................................................ 14 

4.2 Quantitative Results ................................................................................... 14 

4.3 Qualitative Results ..................................................................................... 14 

5. What next? ....................................................................................................... 15 

Appendix A: Survey ................................................................................................. 16 

 



3 

1. Background 

Haslingfield Parish Council voted to formally start work on a Neighbourhood Plan (NP) 

in June 2023 and appointed two councillors to initiate a Steering Group (SG).  After 

receiving formal designation in October 2023 the NP Steering Group undertook its first 

community engagement activity; a survey which was distributed to every household in 

the parish. 

 

There were a number of aims behind the survey: 

 

- To introduce the concept of a Neighbourhood Plan to the local community 

- To gather a baseline of information about a number of key issues 

- To start the evidence gathering process required as an integral part of 

developing a Neighbourhood Plan 

 

Having sought advice from neighbouring parishes which had already begun 

developing NPs and having read through the Neighbourhood Plan Roadmap supplied 

by Locality, the SG decided to start with a series of simple questions such as: 

 

• What is good about the area? 

• What is bad about the area? 

• What are the neighbourhood qualities as a place to live and work in? 

• What issues affect the area (now or in the future)? 

• What change would you like to see? 
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2. Methodology 

A paper version of the 4 page A4 document was distributed to every household in the 

village (645 households).  Extra paper surveys were also made available at the local 

village shop and cafe and an online version was made available via the Parish Council 

website, the Parish Council Facebook page and the Village Facebook page. 

 

A copy of the survey is attached in Appendix A to this document. 

 

Following guidelines set out in the Locality Roadmap document and advice from other 

local NP teams, we decided on the following questions: 

 

Q1:  Please tell us the street or road where you live in the village or surrounding 

parish? 

 

Q1a:  What is your postcode? 

 

Q2:  To which of the following age categories do you belong? 

0-10 

11-18 

19-39 

40-59 

60-79 

80+ 

Prefer not to say 

 

Q3:  What do you value about Haslingfield? 

• Rural character of the village 

• Green spaces and access to the countryside 

• Nursery, school and youth provision 

• Range of community activities and facilities (recreation ground, village societies 

and events) 

• Proximity to Cambridge (for work, shopping and culture) 

(The above questions were arranged in a grid format so that people could tick the 

appropriate box detailing how they felt about the statements – Very important, 

Important, Not Important, Don’t know.) 

 

Q3a: What other things do you value about Haslingfield (e.g. shop, café, village 

societies, etc.)? 

The section was left blank for respondents to fill in their own answers. 

 

Q4:  What is not so good about Haslingfield? 

• Lack of affordable housing 

• Loss of variety of housing to development (i.e. a mixture of starter, family and 

retirement homes) 
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• Inadequate public transport provision (limited bus-timetable) 

• Lack of local, affordable childcare facilities 

• Lack of shops and other businesses 

(The above questions were arranged in a grid format so that people could tick the 

appropriate box detailing how they felt about the statements – Very important, 

Important, Not Important, Don’t know.) 

 

Q4a:  What else do you think is not so good about Haslingfield?   

The section was left blank for respondents to fill in their own answers. 

 

Q5:  What would you like to see improved about Haslingfield? 

• Provision of more cycle ways and footpaths to neighbouring villages 

• Appropriate housing development to meet the needs of the village 

• Foster more opportunities and provision for young people 

• Greater thought given to conserving and improving nature, biodiversity and 

green spaces 

• Fostering more resilience to climate change (e.g. preventing further flooding, 

more renewable energy in new build and renovations, etc.) 

(The above questions were arranged in a grid format so that people could tick the 

appropriate box detailing how they felt about the statements – Very important, 

Important, Not Important, Don’t know.) 

 

Q5a:  What else would you like to see improved? 

The section was left blank for respondents to fill in their own answers. 

The content of questions 3, 4 and 5 was selected on the basis of talking to members 

other NP steering groups, looking at what questions they had asked and looking at the 

questions suggested in the Locality Road Map.  They were aimed at getting useful 

quantitative data. 

Questions 3a, 4a and 5a were deliberately designed to be open-ended, giving 

respondents an opportunity to elaborate on their previous answers (in the tick boxes) 

but, more importantly, providing an opportunity for respondents to put forward any 

additional suggestions/comments of their own. 
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3. Results 

The raw data from the survey can be found in Appendix B. 

 

3.1 Demographics of respondents 

We had 170 surveys completed which represented an 11.3% response overall from 

the community (based on a total population of 1507; figures from the 2021 census).  

We had encouraged households to get as many members of the family as possible 

involved in answering the survey.  However, it appears that, for most households, only 

one person filled in a survey; more than 85% were aged over 40 and more than 55% 

of respondents were aged over 60. 

 

3.2 Quantitative Material 

The quantitative results from the grid-based questions Q3, Q4 and Q5 yielded the 

following results: 
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3.2.1 What do you value about Haslingfield? 

 

• 98% of respondents rated the Rural Character of the Village as important or 

very important to them. 

• 99% of respondents rated Green Spaces/Access to the Countryside as 

important or very important to them. 

• 85% of respondents rated Nursery/School/Youth Provision as important or 

very important to them. 

• 87% of respondents rated Range of Community Activities/Facilities as 

important or very important to them. 

• 87% of respondents rated Proximity to Cambridge as important or very 

important to them. 
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3.2.2 What is not so good about Haslingfield? 

 

• 73% of respondents rated Lack of Affordable Housing as important or very 

important to them. 

• 76% of respondents rated Loss of Variety of Housing Sizes/Types as 

important or very important to them. 

• 95% of respondents rated Inadequate Public Transport as important or very 

important to them. 

• 50% of respondents rated Lack of Affordable Childcare as important or very 

important to them. 

• 58% of respondents rated Lack of Shops/Other Businesses as important or 

very important to them. 
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3.2.3 What would you like to see improved about Haslingfield? 

 

• 84% of respondents rated More Cycleways /Footpaths to Villages as 

important or very important to them. 

• 84% of respondents rated Appropriate Housing Development to Village 

Needs as important or very important to them. 

• 84% of respondents rated More Opportunities/Provision for Youth as 

important or very important to them. 

• 92% of respondents rated More Attention to Nature Conservation as 

important or very important to them. 

• 91% of respondents rated Fostering More Resilience to Climate Change as 

important or very important to them. 
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3.3 Qualitative Data 

 

Many people took the opportunity in the open-ended questions 3a, 4a and 5a to 

elaborate on the issues covered in Questions 3, 4 and 5 which confirmed just how 

important they felt these issues were to them.  Other people added in new suggestions 

and comments. 

 

3.3.1 What other things do you value about Haslingfield? 

 

Apart from reiterating some of the answers from Q3, the key themes in this 

section were the availability of a Post Office, shop and café in the village,  

closely followed by the recreational ground, Wellhouse Meadow, churches, 

community spirit and village societies. 
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3.3.2 What else do you think is not so good about Haslingfield? 

 

• Top of the list here were lack of a pub, lack of affordable housing, loss of the 

village warden scheme and lack of parking near school/village hall/café. 

• The next level of discontent included flooding, dependency on cars/lack of good 

public transport, EWR, village character disappearing and loss of smaller 

homes/overdevelopment. 
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3.3.3 What would you like to see improved about Haslingfield? 

The key elements which need improvement were identified as EWR, parking, lack of 

a pub and the state of the roads/footpaths.  The SG acknowledged that many of these 

issues cannot be addressed via the Neighbourhood Plan; they are nevertheless valid 

concerns of the community. 
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3.3.4 Some Great Ideas 

In addition to the suggestions set out above in 3.2.3, several exciting and innovative 

suggestions were put forward by the respondents and these are listed below. 
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4. Conclusions 

4.1 Demographics 

The age group of respondents was skewed towards the older section of the 

community.   Whilst this was not unexpected, based on the experiences of other NP 

surveys, the SG nevertheless felt that it needed to reach out to other age groups within 

the parish.  To this end, in June 2023, the SG organised a drop-in event; “our Small 

Village, Big Conversation”, which was aimed at attracting a broader section of the 

community. 

 

4.2 Quantitative Results 

From the section of the village which responded to the survey, we confirmed that the 

key themes pulled out in the quantitative sections (Q3, Q4 and Q5) were indeed of 

importance to the community.   This ties in with the responses from other local NPs. 

Indeed the themes of affordable housing, retention of village character, concern for 

green spaces and climate resilience, community spirit, facilities and proximity to the 

nearest large town are recurring themes in other village NPs, both locally and 

throughout the country, based on other plans which the SG team have taken a look at.  

They also tie in with the Policy Themes outlined in the Locality Road Map. 

 

4.3 Qualitative Results  

Our Qualitative Results both reinforce the quantitative results and provided us with 

some innovative ideas to take into consideration in future plans. 
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5. What next? 

Given the age profile of the survey, the SG decided to fund a community engagement 

event that would broaden the appeal to engage in information sharing to a wider 

section of the community.  With this in mind, the team came up with the idea for our 

event in June 2023 – Small Village. Big Conversation.   

 

A separate report covers this event but the main purpose of the event was to attract a 

more diverse age range – especially those with young families.  

  



16 

Appendix A: Survey 
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